
�Pears’ Soap Counterstamps           
by Kevin Day-Thorburn

I believe I first encountered 
a coin countermarked with 
Pears’ Soap when going 
through a dealer’s junk 
box at a coin show when I 
was in my 20s.  They were 
one of those oddities that 
dealers often didn’t know 
what to do with because 
there wasn’t a large de-
mand for them nor was 
there a lot of information 
available at the time.  With 
the Internet, information 
is easier to come by and 
access to collectors inter-
ested in the subject matter 
is too.

I’ve always been fasci-
nated by counterstamps 
on coins, but it bothers me 
when I have an item with a stamp I can’t 
solve.  That’s likely one of the reasons I 
like the Pears’ Soap marks – its source 
is obvious and that must be one of the 
reasons there has been research done 
specifically on them.  On top of that, 
there are plenty available and there is a 
rich history behind them.

The Pears’ Soap company came into 
existence in 1807 when Andrew Pears 
set up a factory in London, England and 
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Dealer Profiles by Kevin Day-Thorburn

Loyalist City Coins and Books marked its 35th anniversary 
Aug 8, 2014, quite a remarkable feat for any business, let 
alone the volatile collectable market.  Ross Harris and his 
wife Doreen keep the doors open six days a week in their 
thriving Germain Street location, which they’ve occupied for 
close to 12 years.  Their first location was on Coburg Street 

and they also had a spot on Union Street in Saint John.

Ross has followed a formula of putting the emphasis on the 
collectors since the beginning, retelling how the silver boom 
of the late ‘70s and early ‘80s made it easy to flip perfectly 
collectable coins for bullion, but he’d always make certain 
his book of silver dollars was full and that’s a practice he 
continues to this day.

Many regulars will remember the Chow Chows that helped

continued on page 3
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mass-marketed translucent soap.  According to 
the company that owns the business now, Uni-

lever, the brand was the world’s first 
registered brand and is therefore the 
world’s oldest continuously existing 
brand.

Thomas J. Barratt joined the com-
pany as a 23-year-old bookkeeper 
– and would later marry into the fam-
ily – and began a remarkable career 
that would earn him the title of the 
“father of modern advertising” by 
many.  Some notable achievements 
include purchasing the painting, 
Bubbles, and then purchasing the 
rights to alter it for use in advertising 
from the most popular British painter of 
the time, Sir John Everett Millais.  Barratt 

Pears’ Soap counterstamp on a French 1854D 10 centimes.  
Plain lettering with no stop.

also thought of using doctors, pharmacists and 
skin specialists to endorse the soap.  Addition-
ally, he used popular celebrities to promote the 
product.

One of his marketing schemes may have con-
tributed to changing the look of coinage in 
England.  Around 1884 Barratt imported some 

250,000 coins, mostly French 10 centimes 
pieces, and counterstamped them all with 
the words, “Pears’ Soap.”  It was illegal to 
deface British coinage at the time, but 
foreign copper coins were accepted by 
merchants for payment, so the company 
quickly had a quarter of a million pieces 
of advertising exchanging hands through-
out the country.  At the time, advertising 
via countermarked coins was fairly com-
mon, but this campaign, according to 
Gregory Brunk in his research on coun-
termarked coins, helped the Pears’ Soap 
company become “a well known public 
pest.”  Subsequently, the British govern-
ment enacted a law prohibiting the accep-
tance of foreign coinage, gathering them 

to be destroyed.

Many of the coins survived and while they 
usually aren’t particularly expensive, they 
command a premium over the value of 
the coins the counterstamp appears on.  
While I am currently studying the sales of 
these pieces, an early consensus is that 
$10-$20 is about the average sale price 
per problem-free coin.

While some collectors may be content 
just having a Pears’ Soap countermarked 
coin in their collection, the fact that there 

Pears’ Soap counterstamp on a French 1856A 10 centimes.
Plain lettering with near stop.

Pears’ Soap counterstamp on a French 1884A 10 centimes.
Plain lettering with far stop.
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is a good number of coins out there makes for 
an enjoyable specialization in its own right.  
Collecting the stamped French 10 centimes by 
year and mint is a formidable challenge.  Also, 
collecting coins other than this denomination 
can be fun – counterstamps are known to be on 
French 5 centimes, British half pennies, Ital-
ian copper, and American large cents – and, of 
course, there may be more.  Additionally, the 
countermarks can be on either the obverse or 
reverse, although obverse appears to be much 
more common.

There are also variations in the countermark 
themselves.  I have found four varieties so far:  
plain lettering with a far stop; plain lettering 

with a near stop; plain lettering with no stop; 
and lettering with serifs.

Counterstamped coins are an interesting facet 
of numismatics because of the history behind 
the reason for the countermark.  While some 
may only see a defaced coin, which is what a 
counterstamped coin is, others want to know 
why someone applied the mark in the first 
place.  Sometimes we may never find out the 
answer, but sometimes it’s as plain as the name 
on the coin and when you view Pears’ Soap 
stamped on a coin, there’s no mistaking the rea-
son behind the madness.                          <>

     
Bubbles, by Sir John Everett Millais famously     

adopted into a Pears’ Soap advertisement

Upcoming Numismatic Events

Oct. 2 & 3, 2014 - Geoffrey Bell Auction Featuring 
the Ritchie Malone Collection

November 22, 2014 - Geoffrey Bell Auction, Monc-
ton, NB

November 23, 2014 - Coin Cabinet show, Moncton, 
NB

Dealer Profiles  continued from front page -  

man the store.  Sadly, Randy passed away last year and 
they lost Pepper three weeks ago, but Doreen shared that 
they aren’t closed to opening their hearts to another dog.

Ross is happy doing business in Atlantic Canada, saying 
that the hobby is similar to other Canadian locales in 
terms of material and interest, but there just aren’t the 
security concerns that plague the larger centres.

Loyalist City Coins and Books can be found in the heart 
of Uptown Saint John at 86 Germain Street and their 
phone number is (506) 642-3143.  Stop by and say hello, 
if you haven’t experienced the vast inventory of collect-
ables yet, you’re in for a treat.                                <>
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Next Meeting: September 16th, 2014
Howard Johnson Fort Howe, Portland and 

Main, Saint John, NB

Worthless Canadian Bills
by Kevin Day-Thorburn

Back in the March issue of Almost Circulated 
(Volume 1, issue 2) I wrote about the Star Coin 
Encyclopedia Jim loaned me, posting a photo 
from the book of a page marked, “Worthless 
Canadian Bills” and I wondered, “how many 
had been discarded because of this informa-
tion.”

Well, I found an auction on eBay which ended 
August 6, 2014 which offered an 1876 $10 
note from The Consolidated Bank of Canada 
in Montreal with the words “worthless” boldly 
written across the front and back in red and 
blue respectively.  Seeing the bill as such, I 
consulted the photograph from the Star Coin 
Encyclopedia and sure enough, this particular 
bank is mentioned as issuing worthless notes.  
The Consolidated Bank of Canada was formed 
in 1876 with the merger of City Bank and the 
Royal Canadian Bank, but it failed in 1880.  
Did someone mark the bill with these words 
because of that information?  I’m far from an 
expert in paper money, but I’m not aware of 
any other reason for such a designation.  De-
spite the graffiti, the note sold for $86.88, so 
it ’s not exactly worthless.

1876 Consolidated Bank of Canada marked 
“Worthless”

Consolidated Bank of Canada listed under “Worthless 
Canadian Bills” in the Star Coin Encyclopedia


